IF YOV HAVEN'T
wALKED MY
JOURNEY

“JUST WALK IN
vAY SHOES”
(H. Master, K. Miller)

Do not judge | T h ~Walkin. DICK GRECORY
¢ 3102 my story by | My Shoes g ¥ Mo

t?gucagll)l’ggg 8 @k St JAM[SFAHMEH
» in on. | : \\

-Unknown
GLADYS KNIGHT & S
THE PIPS @ z Z <2
Produced by Fugua, Bristol \]

7% or

MoTown RECOV






IF YOV HAVEN'T
wALKED MY
JOURNEY

“JUST WALK IN
vAY SHOES”
(H. Master, K. Miller)

Do not judge | T h ~Walkin. DICK GRECORY
¢ 3102 my story by | My Shoes g ¥ Mo

t?gucagll)l’ggg 8 @k St JAM[SFAHMEH
» in on. | : \\

-Unknown
GLADYS KNIGHT & S
THE PIPS @ z Z <2
Produced by Fugua, Bristol \]

7% or

MoTown RECOV



QUESTION #1
BIG IDEA :

- When did you star\
- Tipping point to go

/

QUESTION #2
WHAT WAS EASY,
WHAT WAS HARD
- Pleasant surprises \
- Unpleasant surprises

—

QUESTION #3
OUTCOMES &
REALISATIONS



National Association of Boards of Pharmacy

Pharmacy in the Digital Age

bharmacy

rified Websites You Can Trust

Gg Levine, Registry Operations Manager
National Association of Boards of Pharmacy
ICANNG61 — March 12, 2018



.Pharmacy Launched to Protect Public Health

More than a gTLD, the .pharmacy domain creates

a safe online SPACE where consumers

can be sure the medicines, services, and information
they obtain are legitimate and trustworthy.




Buying Medicine Online Is Risky

* The legitimate practice of pharmacy is highly regulated to
ensure medication safety and protect patient health.

* Tens of thousands of fake online pharmacies break these
regulations, creating a global public health threat.

* US enforcement authorities say the internet is the most
common way for counterfeit medicines to reach consumers.

* World Health Organization estimates between 100,000 and
1 million people die annually from using counterfeit drugs.




Verified gTLD Creates a Safe Environment

* NABP pre-verifies that .pharmacy registrants are appropriately

credentialed to dispense prescription drugs or provide related
information and resources.

 NABP grants use of the .pharmacy domain only to entities that adhere to
pharmacy laws in the jurisdictions where they are based and where their
patients and customers reside.

» “Seal of approval” is in the domain and can’t be faked.

* .Pharmacy TLD has had zero incidents of abuse.



-realtor™ - the
long and winding
road

www.dllisonhall.realtor

Matthew Embrescia
President & CEO, Second Generation, Ltd.

MARCH 12, 2018
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Company Background

50+ Years in the Broadcasting Industry

* Owner/Operator of over 50 Television and Radio stations throughout

the US
* Broadcast rights holder for MLB, NFL, and NBA teams

* Experts in Licensing and Strategic Partnerships

MAJOR LEAGUE BASEBALL

NATIONAL
reqltor . MGSte'r e Second [E ASSOCIATION of
@) domain G%qe!atlon, Bedesd REALTORS®



Turning Point

Telecommunications Act of 1996

 Broadcast Industry Consolidation
* Rise of the Internet

s NATIONAL
qultOI = econd. m ASSOCIATION of
o domain Generatlon, | REALTORS®

The Embresciag 0 - REALTOR
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A New Opportunity

Early 2000

* Learned of ICANN
 Funded Initiative to acquire a new gTLD

&

ICANN

NATIONAL

Mast
realtor- Sererstion [H isocisizons
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Our First

2004 sTLD RFP

» Applied for .jobs

* Partnered with SHRM
* Partnered with Verisign
* Launched 2005

SOCIETY FOR HUMAN
RESOURCE MANAGEMENT

sowered by VERISIGN 0

™ Master your Second m E?gég%j\ATIfON
oreqltor domain Generation, REALTORS® el

The Embresciap $0dd - REALTIOR
CompaniesLtd.



Looking Forward

2006-2014

* Preparing for the next round

* Established partnerships with major groups that served specific
communities

» Applied for 8 new gTLDs during the 2012 Round

NATIONAL
ASSOCIATION of

kld REALTORS' E: Cleveland Clinic J 'A’ C A K*

CREA ’ ENTERTAINMENT

THE CANADIAN REAL
ESTATE ASSOCIATION

NATIONAL
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The Result

Registry Operator of S gTLDs

* .jobs, .career, .realtor™, realestate, and .med

wjobs .reqltcr :
.re/ch’ estate

Lareer
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.berlin

The Journey
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Vint was not amused
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berlin is a project of the.ré-united Berlin




Injunction by City of Berlin

The Mayor wrote:

“You will be in trouble if you
do not stop .berlin and it will
be expensive for you”
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German Parliament: YES!

Courtesy Translation of the Approval of a German
Bundestag Resolution concerning GeoT. LD,‘ IDNs and
Whois by dotBERLIN GmbH & Co. KG

Source: German Bundestag server
http://dip21.bundestag.de/dip21/btp/16/16136.pdf

“I now call up point 10 on the agenda: Discussion of the
recommendation and report from the committee for
culture and media (22nd committee) on the motion put
by the representatives Dorothee Bar, Wolfgang Bérnsen
(Bonstrup), Peter  Albach, other CDU/CSU
representatives and the CDU/CSU faction, as well as
the representatives Jorg Tauss, Martin Dérmann,
Christoph Pries, other SPD representatives and the SPD
faction.

The Development of Address Space in the Internet
— Printed matter 16/4564, 16/6342 —

Deutscher Bundestag Drucksache 16/4564
16. Wahlperiode 07. 03. 2007

Antrag

der Abgeordneten Dorothee Bar, Wolfgang Bornsen (Bonstrup), Peter Albach,
Renate Blank, Gitta Connemann, Reinhard Grindel, Monika Griitters, Dr. Giinter
Krings, Hartmut Koschyk, Johann-Henrich Krummacher, Maria Michalk, Philipp
MiRfelder, Rita Pawelski, Ruprecht Polenz, Dr. Norbert R6ttgen, Marco Wanderwitz,
Volker Kauder, Dr. Peter Ramsauer und der Fraktion der CDU/CSU

sowie der Abgeordneten Jorg Tauss, Martin Dormann, Christoph Pries,

Monika Griefahn, Siegmund Ehrmann, Kerstin Griese, Fritz-Rudolf Korper,
Angelika Kriiger-LeiBner, Dr. Uwe Kiister, Markus Meckel, Petra Merkel (Berlin),
Steffen Reiche (Cottbus), Michael Roth (Heringen), Renate Schmidt (Nirnberg),
Olaf Scholz, Dr. h. c. Wolfgang Thierse, Simone Violka, Dr. Peter Struck und der
Fraktion der SPD

Weiterentwicklung des Adressraums im Internet

Der Bundestag wolle beschlicBen:

L. Der Deutsche Bundestag stellt fest:

Das Internet hat dic moderne Gesellschaft in allen Bereichen durchdrungen, so
dass heute wirtschaftlich und sozial bedeutsame Prozesse ohne seine Nutzung
kaum noch denkbar sind. Dic Beantwortung der Fragen nach den rechtlichen
Rahmenbedingungen in einem weltweiten Informations- und Kommunikations-
netz, seiner technischen Verfasstheit und dem fairen Zugang zu seiner Infra-
struktur sind daher heute fiir Deutschland und alle anderen Nationen von hoher
sozialer, kultureller, rechtlicher und 6konomischer Bedeutung.

Konstituicrendes Merkmal des Internets als weltweites Daten-, Informations-
und Kommunikationsnetz ist die Vergabe ecinmaliger und eindeutiger Adressen,
damit Nutzer weltweit Inhalte leicht und nachvollzichbar auffinden konnen. Die
Kontrolle iiber den Adressraum des Internets, iiber Domains und Top-Level-
Domains (TLDs), d. h. die hichsten Hierarchiestufen von Domains, sind ein ent-
scheidender Teil dieser Infrastruktur. Sic liegt bei der ICANN, der Internet Cor-
poration for Assigned Names and Numbers, ciner privatrechtlichen Non-Profit-
Organisation US-amerikanischen Rechts mit Sitz in Marina del Rey, dic heute
zugleich iiber die Grundlagen der Verwaltung von Namen und Adressen im
Internet entscheidet und Standards fiir Technik und Verfahren beschlieBt.

Auch wenn die ICANN kein verbindliches Recht setzt, koordiniert sic so doch
technische Aspekte des Internets, deren normative Kraft des Faktischen welt-
weit erhebliche 6konomische und politische Auswirkungen hat. Und obwohl die
ICANN langst Teil einer autonomen Selbstregulicrung des Intemets sein oder
aber ihre Legitimation durch cine verstarkte internationale Kooperation erhalten
sollte, ist sic heute allein mit der US-Administration durch staatliche Aufsicht
und einen Vertrag verbunden. Dieses ist bereits seit langem Gegenstand von Dis-







Y (onsurance)

Trusted. Verified. More Secure.

Craig Schwartz, Managing Director
fTLD Registry Services
March 12, 2018




The Big Idea

* Financial services firms and their customers are highly targeted for
abuse

* What if these TLDs get into the wrong hands?
* How can we innovate in our own, gated communities?

« .BANK and .INSURANCE - created to serve and protect these
communities




FINANCIAL

American 3 \_1/
Bankers YO ~iRvicTs
& | Association. ‘ ROUNDTABLE

CANADIAN Advocating for a Sound
BANKERS . .
ASSOCIATION Canadian Banking System

“WGFA

GLOBAL FEDERATION OF INSURANCE ASSOCIATIONS

@b d International
l Banking Federation

IBC% BAC ‘ Insurance Bureau of Canada
Bureau d’assurance du Canada




v’ Authenticates identity

v’ Helps tell a security story customers can understand

v Mitigates exposure to cyberthreats for websites and
email

v Enables more relevant and memorable names

v Enhances brand recognition and differentiation in a
competitive marketplace

minsurance)




.heustar

Our transition to .brand



Why Transition to .neustar?

1. Help our customers to find our
content easily

2. Increase the efficiency of our
advertising

3. Reduce our costs

4. Enhance our security

neustar



Why Transition to .neustar?

.
N
\ \}i\

O

|

-

-
5

!

5. Increase trust with customers and
partners

6. Increase our 1st party data

.
LAy &

/. Aligned with our website refresh
program

8. Join a global branding revolution

neustar



Approx. 20 organizations have done this already

Proncer

#BARCLAYS QCanon

SAXO

PRAXI ceﬁw

B A N K INTELLECTUAL PROPERTY \\_/

neustar




.heustar

The key project elements



Migrated from neustar.biz to home.neustar

& C | [ home.neustar <=

neustar Lewie Ehlsn - Palny koo v r

. £ s
As the Leader in ldentity Ri;so‘ ition,
We Connect People, Plagesand Things
Lo Help You Grow and Guaid ur Business

neUStar © 2017 Neustar Inc. All Rights Reserved 34



Gave our key business units a connected
microsite within the ecosystem

neustar.biz

neustar



Created intuitive pathways to ALL of our
content

& C' | [ news.neustar

neustar Moty Schun s Chove  Salna, pn L, Ao

Meustar In The News

neUStar © 2017 Neustar Inc. All Rights Reserved 36



Built our own Neustar search engine

& C' | [ search.neustar <<

neustar



Built our own Neustar search engine

neustar
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Moved to a new, branded URL shortener

Neustar TLDs @NeustarTLDs - 27 Sep 2016
Domains and cancer research : Search for cure drives digital innovation
ow.ly/QV0O2304rlyY via @DomainGang #newgTLDs @Cancer_Research

Neustar TLDs @NeustarTLDs - 1h
Check out previous #dotbrand webinars on-demand & other #videos in the

new MakeWay.World video gallery(i.neustar/dotBrandVideos

neustar



Moved our staff emails to
.neustar addresses

= jason.loyer@team.neustar

= Customer Support teams
now have emails on:

@support.neustar

neustar




neustar ~—

Unleash
the Power

of Your
.brand

Say Goodbye to Your Outdated Web
Address and Hello to .brand

£ aated ‘ po



1S just getting started.
Like most things at Facebook, 1t will be 1terated on
frequently. But we hope this becomes a place where
designers can find great resources to grow as designers

and develop 1n their career. Ultimately, we hope we can

push our discipline forward.

.design

Jeff Smith, Facebook Product Designer, on the launch of the facebook.design site



Full list of household brands on .design

(

Recruiting: Content Marketing: Brand Management:
facebook.design npr.design dropbox.design
uber.design kohler.design atlassian.design
airbnb.design medium.design etrade.design
booking.design slack.design wechat.design

opentable.design

automattic.design

.design



ODDDDEEODDID DR

SH0088080088E8
LoD ooooaan
Soooooooooases
o BECZDODOERB e
0 S B o




RECRUITMENT



What's on our mind?

4 | 1 rt |
| LIl cl oo V At

LR J
-Re
PR .
= p
X0
- .
iOS 11iPhone GUI Devices
Origami, Sketch, and Photoshop templates of Justin Kerr Images and Sketch files of popular devices
GUI elements found in the public release of IOS
1 Humans Vs. Employees

RESOURCE

FACEBOOK.DESIGN ‘

The Enterprising Designer: One Year Designing at
Rovinnd Canctimaoar Dradd it \Ahate A




UBER Case Studies Events Team
The Craft Betw

8ehind Our Design

Accessible by Design
Building Bridges in Communication

UBER.DESIGN




Booking

UX stories from the designers and researchers at Booking.com

MEDIUM.DESIGN 20 Mistakes to Avoid

When Applying For



TELEKOM DESIGN

We design simplicity.

>

TELEKOM.DESIGN



d ' Amazon Design

Designing intuitive
experiences for customers.

AMAZON.DESIGN




CONTENT
MARKETING



& design Articles  Events  Videos  Projects

Photo Mixtape No. 4 A visual playlist for

discovering Antigua’s creative culture.

Destinations, Inspirations

AIRBNB.DESIGN




Design at NPR

Stories from the design teams at National Public Radio

’ e S ot it U |
heeae e [
- -
m © Pocem Mo Spmech %o Pabe v‘,ﬂ -
- — Al Newn Pe ( sstamr (maa A Al L

Wiy Do We vote On
Tonsdan'!

Building NPR Design’s Workshop “"Go Bag” Design Show-and-Tell: the NPR News App

A few weeks ago, | tweeted out a photo of our team's new Gets a Facelift
workshop facilitation kit. Since then, I've gotten numerous Upon releasing the first in a series of public betas of the new
NPR News app, we're sharing what worked — and what didn't

NPRDESIGN t — for our home...

Libby Bawcombe
‘ Oct 18




DeSignFUI. KOHLER

Home Bold. Art. v Design Forum Calendar

Trends Design People Green Tech Ideas Events See more Posts...

.~ JO 7 -
. ‘J‘hi‘;' Sleep 2017 London - all
'y | about guest experiences
/ Ty ——
b’

-ny

TIDEX Toronto 2017

SN . EXCELLENCE

Design Talk with Julian Treasure on ! IDCS’ Design Excellence
visual communication N A Shgions - e fr

Y‘I

! KOHLER Bold. Art.

/,/
a .
- «

KOHLER.DESIGN

1 Dimithran - Dubai-based Bold. Art. Hefei - art and economic growth  Bold. Art. Hong Kong - colorful
photographic artist multiculturalism




Designing Medium

Stories from Medium’s design and research team

v (Foliow )

Six Memos for the
Next Millennium

Books for a Designer’s Head and Heart,
Part1

6\ Ben Hersh
o 2 Dec 12
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#slack-design

Researching, writing, and designing for work

SLACK.DESIGN




N o OpenTable Design

Stories & insights from the design team at OpenTable

OPENTAELE
SEsck

Design at OpenTable Crumb to Concept

A welcome note for our new publication. A recap of our San Francisco Design Week event at Tartine
Manufactory

& Ben Fullerton

3 ’
Nov 1 Cynthia Medranda
L

& Sep 21

OPENTABLE.DESIGN




Design Prototyping
with Origami Studio

Oxreniiad) O parw 1000 100 Max

| Ovmtvad Ovguns s o e _
ORIGAMI.DESIGN




@ Automattic Design BE FREE: DESIGN FROM ANYWHERE REMOTE WORK x DESIGN WP APPAREL n o

DESIGN.BLOG

Wil |

March 7, 2018

Remote Work and
Remote Designers

AUTOMATTIC.DESIGN




BRAND
MANAGEMENT




Photograph by Alexandro Gavilet

DROPBOX.DESIGN nd




Design, develop, and deliver

Use Atlassian's end-to-end design language to
create straightforward and beautiful experiences.

n Brand u Marketing n Product

Foundations, including personality, How color, type, and illustration are Foundations, components, and
writing style, color, and type. used in marketing. patterns for building applications.

n A double rainbow! u Atlassian logos e Why prototyping is a must

We use color in meaningful ways in all
expressions of our brand.

@O « O AATLASSIAN

ATLASSIAN DESIGN n Our illustrations AtlasKit

The tools to build experiences in the
n Atlassian personality Atlassian Design style.




My Drive - Google Drive

<o:) Ant Design English

Ant Design

— MRS TFRUR~mENITER, BT (e 1 B0 0
IRTHMEN, BIRREOBRAR, LT ERTETEFNA
F &5,

FraEm ( ®iHES ) star 25008

@itiES
ANT.DESIGN

Help us improve by sharing
your feedback. —



3%

DESIGN

“The details are not the details.
They make the design.”
Home - Charles Eames

Principles v

Foundation v

Components Simple Elegance, revisited by E*XTRADE

Patterns A unified aesthetic plays a key role in making E*TRADE a connected,
o engaging and meaningful experience. By drawing inspiration from the world
Utilities of finance where speed is paramount, our design language supports the
perception of speed, by being efficient and minimalist.
Accessibility

Through the Design Language, we've created an aesthetic that applies the
abstract principles of simple elegance so our experiences are differentiated,
easy to use and easy to comprehend.

Resources v

ETRADE.DESIGN



WEDESIGN | Download

W i

WECHAT.DESIGN

ons WeChat's brand identity is derived from the product’s core design values: 'Prudence;,



Proven value

.design delivers on the value promise of the nTLD program as a whole

e Itlooks good - important for a designer’s business card
e Itis distinct and semantically powerful -
o creating a new destination for the design department (facebook.design’s
content has no place on facebook.com!)
o bluelagoon.design 1s specific and meaningful while bluelagoon.net 1s not

design



.design is relevant to any type of designer

.design 1s a successful nTLD, especially as a “niche vertical.” Part of its
strength is the wide variety of design professions, .design is equally relevant to

landscape architects as to web designers

e The word “design” appears in 1 million .com domains, the single most

common word 1n .com SLDs!
e We currently have 70k DUM - just 930,000 more to go to capture our

market!
e Our wholesale price 1s nearly 4x that of .com

design



A walk in the shoes of a new gTLD
Registry Operator

Monday, 12 March 2018

Brand &gt




Products Services Applications Minerals Oil & Gas Power Industrial About us Q

Welcome to global.weir

Keith Bryan: Engineering a better digital B2B experience

Latest News

Leave nothing to spare

“...a single platform ensures that users can now get
information on all our products and services in one ...helps convey
the scale and scope of the Group’s capabilities across the world....”

“....more flexibility over how we promote and market our
products and services digitally....”

Brand &g:t




@ https://www.home.barclays

tact Us 8 Online Banking

News v About us v nvestor Relations v Citizens hip v Careers v

Registry operator
website fogthe .barclays

top level domain

“..simplified online USer experience, making it crystal clear to
our customers that they are engaging with a genuine Barclays site.”

“serves to iIncrease trust and confidence in Barclays’
online entities.”

Brand &g:t




Welcome to global.weir

Keith Bryan: Engineering a better digital B2B experience

Latest News

% BARCLAYS

Registry operator
website fogthe .barclays
top level.demain

B2B

B2C

Consolidation of online presence

Enhanced security and control

Flexibility to promote/market products

Trusted space for users

Both are Purpose Driven not Revenue Driven

Brand &g:t



VISTLTLSLS LSS LSS S LSS SIS SIS IS SIS

Wahlen Sie '

— 3 .
T g "\
Rl L ot 1 Notfall-
rund um
e-tron.audi berlin.audi pro.sony
Mar, 2018 Mar, 2018
mic about Audi’s lon ted lectr One of a series of master navigation websites from Audi. A promotional microsite from Sony advertising its professiona

products and solutions

=

<~
<~
>

43

-

G

ideasquare.cern

Mar, 2018

x2sneaker.omw

valentines.swatch

t from CERN Mar, 2018

¢ n y An informr site for ew proiec
A promotional site from BMW around its limited-edition Xz An informational site for a new projec

sneakers A brochureware site from Swatch

User adoption - brands can direct users confidently to trusted spaces

.....

Brand &g:t



CHOOSE Y!

a

) | i

. yours-customised.mini
diversity.google &

Mar, 2018

cloudconnect.goo
goog erow.google data.total
Jan, 2018 i " o r 18
A new site from Google for Google Cloud System Administrator - oL A : 1 henx giae A page for external data sharing from Total

and Partners.

User adoption - brands can direct users confidently to trusted spaces

Brand &g:t
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3 TED 30N global.hisamitsu

home.komatsu
in, 2018

of the Japanese homepage for heavy equipment
manufacturer Komatsu

| THETA SC
TSUNE MIKU

ICOH THETA? >>

ﬂv join.erni banlf‘;bi

miku.ricoh

User adoption - brands can direct users confidently to trusted spaces

Brand &g:t




A product page from Ricoh promoting a new collaboration ﬂ stanﬂ jsm im EDEKA'TOam:
Entdecke unsere Ausbildungs- und Studienangebote

/s 0P LS

#RevealTheA6

> Jetzt den passenden Beruf finden

mr’ T

Dec, 2017 ausbildung.edeka

An informational site from JLL on the Future of Work Dec 2017

filmwettbewerb.audi

ecurity Solutions

v et atin Domnt e and oW reverue)

global.pioneer

Dec, 2017 4
A landing page acting as a gateway to Pioneer’s regional sites SecurltynEUStar

Dec, 2017

A new page for Neustar’s Security Solutions business

vorbuilder.jl|

User adoption - brands can direct users confidently to trusted spaces

Brand &g:t




A German blog page for Jones Lang LaSalle

& s
YME ‘ 4
TO g Leader in Identity REsdllition,

pnnect People, Plages@hd Things
Ip You Grow and Guafd Y@ur Business

THE NEW NAME OF X~

oui.sncf

home.neustar

wecare.weber

door DJSI erkend als
relds duurzaamste
ombedrijf globaltrade.dhl

OVBFOHSkpn A redirect to global trade information within the logistics.dhl page

User adoption - brands can direct users confidently to trusted spaces

Brand &g:t




Case Study: HSBC - "Which Way Forward?"

“Every great journey of discovery begins with the first step and a key subject that is often discussed within the Internet community is a brands

active use and adoption of its Top Level Domain (TLD)

At HSBC a key element of our TLD strategy is what we refer to as “HSBC Socialisation’, which is effectively communicating the presence of our

.HSBC TLD across a truly global audience that includes customers, prospects, staff and of course the general public

We have achieved this by integrating a TLD URL shortener within our global social media platforms that operate across multiple social media

channels, geographic locations and local languages.

brandregistrygroup.org

The new TLD URL Shortener communicates

using grp.hsbc IS legmmate, authentic and .B ra nd R$°LS;I'Y About The BRG Membership Your dotBrand Policy & Advocacy Community & Events Member's Area

clear idea on how to innovate secure practic

Senior Management within our Social Media

W i Ask The Expert: Marketing”Your dotBrand Intergally

team developing some really creative innova

v
Kevin Audritt — Global Head of the . HSBC T

Cecilia Smith, Executive Director, Domains & .Fox Registry at 21st
Century Fox, discusses marketing your dotBrand within your
organisation.

What are the biggest challenges of marketing your brand TLD to your colleagues?

“Some colleagues have expressed interest in our dotBrand TLD, but ma re still hesitant to fully commit or transition to the extension. There is a deep culture in

11

traditional domain registration within a few core extensions such a ), .org, .tv LDs. We are a company of many companies with different operating and

marketing departments. Although this provides greater agility at somr vels, it cr additional challenges when implementing a digital dotBrand platform for both

®

internal and consumer facing usage. This adds complexity and confusion when trying to assign second level domains where there can be crossover amongst the different

Brand &g:t




.Pharmacy Garners Broad Recognition

* Fortune 500 Buy-in: Eight Fortune 500 organizations registered one or
more .pharmacy domains since 2015, including Albertsons Cos, CVS,
Express Scripts, Humana, Kroger, Merck, Rite Aid, and Target.

* Domestic Traction: Nearly 50% of all US licensed pharmacies service
.pharmacy verified websites.

* Global Initiative: Several countries collaborate and participate in
the .Pharmacy Program, including Canada, Great Britain, Ireland, Spain,
Australia, and Hong Kong, with many more expressing interest and
willingness to recognize the program.

* Partner Risk Mitigation: .Pharmacy verification meets requirements for
Google, Bing, Yahoo, Twitter, and Visa.



e Exceeded 500

domains under
management in
4Q17

* 92% growth in
registration volume
in 2017

Domain Registration Volume On the Rise
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¢ bioplus.pharmacy X\

— C | ® bioplus.pharmacy W

What's Better for Your Patients...

2 Days or 2 Weeks?
Introducing BioPlus' New 2-Day Ready 2

caymasey 2 RECEIVE 2]l the benefits of our fast and easy express service,
in cludlncour N" / 2-Day Ready 2 Ship, for all eligible prescriptions

MORE INFORMATION
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{3 Canadian Online Pharmz X

A e —
|
&« C ‘ ® https://online.pharmacy w ‘
f © ¥ 1.844.767.2911 | info@online.pharmacy () Register | Login

ONLINE
PHARMACY

Home About Us Location Prescriptions Shop Health Products FAQ Contact ™ 0 items - $0.00

Fast Home Delivery
Anywhere in Canada




I Home - Ridgeway Pharr X '\

< C | & Secure | https://ridgeway.pharmacy/Home

Call us Toll Free 1-800-630-3214

RIDGEWAY

PHARMACY

’ ‘

Home | Prescriptions | Privacy Policy | About | FAQ | Contact

Ridgeway Pharmacy, LLC j

You may now order all your prescriptions online and receive the same great
service you have come to expect from our prompt phone and fax mail-order
system already in place. To begin you will need to create an account. If you've
already created your account, simply login to get started.

-~ N

™ ."\.

Wz = e, WS |
Refill your prescriptions online and i i
have them delivered right to your doorl  Y¥@nt us to bill your insurance? Choose from one

Simply login to your account or register Of these options...
for a new account.
RETURNING USERS New Customer?

Please Log In "E Create your online account or download a printable version to
~ 6 submit by mail or fax.
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< Orange County Compou X \

v B

< C | ® medlife.pharmacy

6644 Irvine center Dr., Irvine, CA 92618
: 949-502-7272

Q - Contact Us
> e S Fax: 949-502-7250
\/ Pharmacy & Compounding m — ——

m Compounding For Doctors Prescriptions Immunizations Consultations Diabetic Services Coupons Contact Us




' 4k, VetApprovedRx.com |Pe X

6

%01 JAVS ANV dN NIIS

y— T

\\—

C | & VIP Pet Meds, Inc. [US] | https://vetapprovedrx.pharmacy

| i COMPARE (0) HELPING YOU KEEP YOUR PETS HEALTHY FOR LESS! MY ACCOUNT

All v Search here...
DELIVERING HEALTH

HOME

DOG v CAT v HORSE v PET PHARMACY v HOLISTIC & NATURAL v

PET EDUCATION v RX FAQ

4

Buy With
Jrom a Trusted Velerinarian

| only offer products that | would use on my
pets or patients and | offer them at affordable

To Your Pet's Good Health

- Barry Miller DVYM

MY WISHLIST BLOG - ASK DR. BARRY LOGIN

Free Shipping Over $49
Call Now! 877-847-7389

ATOZ SYMPTOMS v




’ [ BuysafeRx Online | Alliar X \

& C | & Secure | https://buysaferx.pharmacy

ASOP ‘ ALLIANCE FOR SAFE

GLOBAI ONLINE PHARMACIES

About ASOP EU ASOP Canada Find Safe Online Pharmacies Advocacy Public Awareness Media Events In The News Research Contact Us

4

50% of medicines sold online from sites
that hide their physical address are
counterfeit or fake.

Learn More >

The Alliance for Safe Online Pharmacies is dedicated to combatting illegal online pharmacies and
counterfeit medicines to make the Internet safer for consumers worldwide.
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M2 Full-service Fertility Phar X

& C | & Secure | https://metrodrugs.pharmacy w

(888)-258-0106 f

METRO/VD

Drugs Zisis'
«-_——/

Qur mission is to

act asa valuable
Fertility Pharmacy : : - :

e ’ Il‘ionc Ii

= clients-and: —_—

Specialties e - : 43 T

Clinicians B Y4 § Careglvers

k‘. g » .

Fertility Resources

About - —

Contact

Get Price Quote

24 Hour Patient Helpline i ; o
(888)-475-2388 Metro Drugs is a full-service fertility pharmacy
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&« C | ® cphm.pharmacy T :

D College of Pharmacists ¢ X

COLLEGE OF HOME CONTACT MEMBER LOGIN | SITE SEARCH () |

PHARMACISTS
OF M ANITOBA

\I‘

ABOUT FORTHEPUBLIC PHARMACY PRACTICE QUALITY ASSURANCE REGISTRATION & LICENSURE NEWS & EVENTS

WELCOME TO THE COLLEGE OF PHARMACISTS OF MANITOBA
Creating the framework for collaborative and innovative patient-centred pharmacy practice

For the Public

Click to view a
message from the
College of
Pharmacists:

%~ Pharmacy Directory

Q> Pharmacist Directory

> Pharmacist Profile Exempted vam N
Directory Codeine |

: Changes N
%’ Pharmacy Technician i b

Directory rl‘"m -i:). \ MROOUCTS,
Safety IQ

™ Professional Development

Il



/ % Homepage | Curexa X \\_

Events Refills Provider Portal Forms About Contact Us

R
, pcmk!crexa Services Providers Payors Manufacturers
v

Your Medications. Our Priority.

®

At Curexa™, we put our patients first.

For all specialty, compounding and prescription needs
— we’re here for you. We’re always ready to provide you
with things like medication education, 24/7 support
services, personalized prescriptions, expedited shipping
and of course, unparalleled care.




>
[} Home Care Pharmacy Sir X .

< C | @ Secure | https://homecare.pharmacy W :
jason@homecaresv.com | 1687 Erringer Rd #101, Simi Valley, CA 93065 “-- .
Home Care Phone: (805) 527-9600 | Fax: (805) 527-2095
pharmacy

where patients come first

Get a Quick Refill
m Prescriptions Medical Supplies Nebulizers About Us Contact Us Blog

Medical Supplies
Simi Valley

Looking for medical supplies?

We provide clients with a wide variety of
medical supplies to help meet your unique
needs.




[ Pharmacy Coupons - Ph: X e

& - C | @ https://coupons.pharmacy

: h
“Pharmacy Coupons

Or Get a Pharmacy Discount Card

Find Hundreds of Pharmacy Discount Coupons at Pharmacy Coupons:

Pharmacy Coupons wants to save you more money than ever before! We are focusing on a market that impacts all Americans
nationwide. Prescription drug prices have skyrocketed in the past few years. Meanwhile, their manufacturing cost is rapidly decreasing.
’ Why should you pay more while the insurance companies pay less?

Search coupons... &

Featured Drug Coupons

Viagra Belviq Epipen Qvar



k4 Golden Gate Veterinary = X

\

& C | & Secure | https://ggvcp.pharmacy

GOLDEN GATE VETERINARY
COMPOUNDING PHARMACY

YOUR BRIDGE TO LXCLPTIONAL VETERINARY COMPOUND CARL

PRODUCTS WHAT ISCOMPOUNDING? ORDER ABOUTUS CONTACTUS

"YOUR BRIDGE TO BETTER
PHARMACY CARE"

PRODUCTS ABOUT US




Vision for the Future of .Pharmacy

* Ultimately, NABP aims to see widespread usage of the
.pharmacy domain across the industry, as a sign of
credibility and security for consumers.

* Pharmacies and related entities will recognize the .pharmacy

domain name as a way to stand out against the
overwhelming number of fraudulent websites selling medicine
illegally, endangering public health.

* In the end, .pharmacy contributes to a safer internet.



Case Study

Lessons Learned

Jrealtor

™ Master your Second [E 5?5585«%01\1
or eqltOr domain Generation, REALTORS® !

The Embrescia REALTOR
Companiesl—tdo



Building a Brand

= info@johnallen.realtor Q

req Itor h MGSter your o
o Showing this afternoon...
[ domain

Rebecca
Putting our place on the market..

® ®® www.dllisonhall.realtor

TIONAL
™ Master your Second [E E?SOCIATION
oreqltor domain Generation, REALTORS® !

The Embrescia REALTOR
CompaniesLtd.



email ->

Marketing & gz
Advertising

www.customername.realtor

realtor-

Get Started

™ Master your
° reqltor domain Login to your account to start building your website.

postcard ->

Web and social media ->

Market your expertise s
with .realtor

Your .realtor™ domain includes easy-to-use website tools.

[E National Association of REALTORS® el Just log in to pick an option.
: ) o -]
r r ncrease your visibility online with .reaitor™. Expanding your reach is easierthanyou | = USEYOUROWNSITE R b
think—only REALTORS ® can get a .realtor™ top-level domain and email. Whatare | | .
you waiting for? Master your domain in 2018. USmembersent [ T AT T BT
http://bit.ly/2DLTFoD

domainwith

NATIONAL
ASSOCIATION of
REALTORS®

.......

IATION of

SOC
REALTORS®

ox

realtor~ o Socond.on

smpaniesltd.

realtor"

.

Stake your
claim.

EXCLUSIVE DOMAINS AND EMAIL

Only REALTORS® can geét a realtor™ topevel domain and email.
S2and out with a professional web and emad addrass. LEARN MORE

Market your @
brand.
With multiphe websiia options, realtor™ halps you ShowCasa your

roal estate exparise, spocializaions and listings. Akeady have a
$ita? Reciract your realtor™ domain 1o it. LEARN MORE

NATIONAL
ASSOCIATION of
REALTORS®

REALTOR



s NATIONAL
econd. m ASSOCIATION of
Generatlon, REALTORS®

The Embrescia REALTOR
Com paniesLtd.



Technical, marketing or business rules resources for you and

Resources for Your Firm g

realtor wom | owmemaanp your staff.

Empower your

members to succeed

online and beyond. Promote to Your Domain Naming & Resources for Your
Agents Usage Rules Technical Team

Help your members better promote their real estate business.
with the realtor™ domain. Plus, it's free for all individual
REALTORS® for their first year.

EXAMPLES

R

EXCLUSIVE DOMAING AND EMAIL

REALTORS@® get their first custom domain and'email
address free for a year.

www.crg realtor www.anchorbrokeroge realtor

CONCIERGE REALTY GROUP, LLC ANCHOR BROKERAGE
CORAL GABLES, FL MORGANTON. GA

Using custom website (ONS) ond emod oddress for every ogent Using custom webste (ONS) ond emaf oddress for every ogent

Staff Resources

Marketing
Materials for Your
Members

Domain Naming
and Usage Rules

Resources for Your
Technical Team

TIONAL
™ Master your Second /I;I?SOCIATION
oreqltor domain Generation, REALTORS® !

The Embrescia REALTOR
CompaniesLtdo



Members

Infographics

.realtor Benefits Pricing  Resources  Examples LOG IN GET STARTED

Learn \
Guides, videos, infographics and books to help you set up and

build your business online.

From.com to .brand The Internet is Expanding:
Learn How to Protect Your

- Trademark

(I

Join thousands of REALTORS®. Get your
Guides realtor” domain,

How to Set up Your realtor How to Set Up Your Email
Domain and Website @ Lo bow st upprofesions O, el g
Learn how to create an account, claim a domain and set up eramore

™ Master your Second m E?gég%j\ATIfON
oreqltor domain Generation, REALTORS® el

The Embrescia REALTOR
CompaniesLtd.



Speakers

FURHAD WAQUAD

EDUCATOR AND REALTOR®
Furhad has over 29 years as a REALTOR®, has been President of his Local
REALTOR® Association and State Association of REALTORS®), and has
served in many roles with the National Association of REALTORS® including
on the 2009 President’s Extended Leadership Team.

MARION NAPOLEON
BROKER/OWNER AND REALTOR®

Marion Napoleon is the Broker/Owner of Unlimited Realty Solutions in Grarn¥
Prairie, Texas and has been a licensed REALTOR® since 2001. Marion is an
Instructor Certified by Texas Association of REALTORS® and National
Association of REALTORS®

Jealtor™ e

MARKI LEMONS

EDUCATOR AND REALTOR®

Marki is a licensed Managing Broker, REALTOR®, avid volunteer, and Major
Donor, dedicated to all things real estate. Marki also has over 25 years of
marketing experience.

MICHELLE WALKER
BROKER OWNER AND 2017 LOCAL

BOARD PRESIDENT

Michelle started STL Buy & Sell, REALTORS® in 2006 and has grown the
company to more than 40 agents, serving the Greater St. Louis Metropolitan
Area. Michelle contributes her company's success to her community and
industry involvement.

VERONICA MULLENIX
BROKER OWNER AND REALTOR®

Veronica has been a real estate course instructor for over a decade. She actively
serves the REALTOR® Family as a volunteer leader on numerous local, state
and national association committees since 2006.

NATIONAL
Second, m ASSOCIATION of
eneration,

The Embrescia REALTOR
CompaniesLtd.

REALTORS®
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s NATIONAL
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Generatlon, REALTORS®

The Embrescia REALTOR
Com paniesLtd.
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This has been the T
best way to o
professionally project
me and my business.

HARRY SARVAIYA Toronto, ON, Canada

www.harry.realtor

s NATIONAL
econd, ASSOCIATION of
Generatlon, | REALTORS®

The Embresciag 0 - REALTOR
Com paniesLtd.
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REALTORS® should be
using .realtor™ to set
themselves apart. My
domain is promoting my
brand as well as our
industry.

COLLEEN MURPHY Orlando, FL

www.colleenmurphy.realtor

Mast NATIONAL
realtor- Secord e 0 | e
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Not only are
-realtor™ top-level
|domains| very
catchy—I believe
they are the way of
the future.

ERMIR KAPE Mississauga, ON, Canada

Second .
Generation,
I EH R L.

www.ermirkape.realtor

[R

RRRRRRR

NATIONAL
ASSOCIATION of
| REALTORS®



Where do we go from here?

Mast
realtor s by
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.re/ch’estate

realestate

Coming Soon
An open and
unresiricted gTLD.

www.home.realestate




Contact Information

Matthew Embrescia

President & CEO
Second Generation, Ltd.
216-361-1000
fme(@secondgen.com

NATIONAL

Mast
realtor- Sererstion 12 [Ayeiigens
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Switching to a nTLD domain rarely happens

siemensberlin.de siemens.berlin

.berlin

INTERNETADRESSEN
NUR FUR BERLINER.
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Costumes by
Jean Paul Gaultier

www.palast.berlin
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ceoTLD's euphoric first year ...

600K

400K

200K

.berlin

Source: https://stats.centr.org/gtlds (2013 to 2018) INTERNETADRESSEN
NUR FUR BERLINER.



... but geoTLD’s market is not a global one

600K

400K

200K

.berlin

Source: https://stats.centr.org/gtlds (2013 to 2018) INTERNETADRESSEN
NUR FUR BERLINER.



@

geoTLD.group promoting local digital identities

About Membership > GeoTLDs> Information » Press> Calendar > Member's Aera > Photo Gallery Contact GDPR

Login >

geol LD.group

Become a member of the geographic top-level
domain community and connect to your peer group.




The © surprises
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| register a .berlin domain name because ...

...  want to
... | want to ... | think a

show that

target .berlin domain

Berliners as I'm a is cool and
customers Berliner trendy

.berlin

INTERNETADRESSEN
NUR FUR BERLINER.
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EIGENTUMSWOHNUNGEN ,11 LZ';]

1 bis 6 Zimmer
von 37 bis 199 m?

www.lokdepotl4.berlin
DudenstraBe 78

Exklusivvertrieb
ZIEGERT — Bank- und Immobilienconsulting GmbH
+49 (0) 30 880 353-0
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Ich entspanne lieber ™
am See als zwischen Beton. S| =

Fir nur 7,60 Euro* den ganzen Tag das Berliner Umlanad erkunag

Was auch immer Du vorhast, die S-Bahn bringt Dich hin:
mit der Tageskarte Berlin und Umgebung in ganzer Schonheit genie(3®

www.washastduvor.berlin
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LIKE
- BERLIN

GIB UNS DEINE
ANTWORT AUF:

www.LIKE.BERLIN




A successful TLD

55,000 domain names

€ 1.5 mio turnover p.a
€ 200,000 profit p.a.
9 employees

- tberlin




VISION

berlin is the digital home of the Berliners
and the digital identity of Berlin.

The digital DNA of Berlin.

-
e




» Financial services is a
lagging industry — no
one likes to be first...
or last

»The value was clear,
but implementation
and prioritization
seemed daunting

» Registrants needed
guidance and
assistance




IMPLEMENTATION HUB

When you re ready 10 bogin using your BANK domands) it hub wil prownde your imdemnal leam and of vendors with everyhng neoded to make he move Lach requerement kr launching a
BANK doman 5 Inkad below 10 15 commespondng mplemenision Gude

Implementation Instructions

cich Vo coperdd

2 LS

1. 2. 3.

Ervare ssPcolatos 2ame 20rver 2047 28T 39 Ar Po TLANK wgherrert UNS Secemy Exdervsom [UNSSEC tam o Doyl Mevity Corticnte

dorean porw

o ‘& oy

4. S. 6.

Ermere TLS o1 1 or greater bas baan Inmglamanind are OVARC and 557 arcar DICN recorts for anl suthactcaton Ervare vendors yliziag ONS

NANE VO are saing TLS and




Third-Party Provider Program

fTLD’s Third-Party Provider Program is a list of businesses that can provide guidance
and assistance to registrants to support the activation of .BANK domain names in
compliance with the Security Requirements necessary to support their websites, email
and other services. This program was established in response to .BANK registrants’
requests for assistance in these areas.

The list of Services and Approved Providers is updated as either is added or removed.
The list is not an endorsement of any providers’ services by fTLD and fTLD makes no
additional representations or warranties regarding the providers’ services.

Questions about the program should be submitted to fTLD@fTLD.com.

Services and Approved Providers

Web Hosting
Hosted Email

Email Authentication

DNS Services

Security Services

Secure Domain Redirection

Bundled Services

To be considered for participation in the Program, please complete an Application and
email it to fTLD@fTLD.com.
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Success Stories

.BANK Success Story: Montecito Bank & Trust

www.montecito.bank

“Following the 2008
recession, robust risk
management became
a key differentiator
to compete and win.
Migrating to .BANK
was a simple and
logical decision as part
of this strategy.”

JANET GARUFIS,
MB&T’S PRESIDENT AND CEO

(6@l

Montecito
Bank & Trust”

Montecito Bank & Trust (MB&T), an S Corporation, is the oldest
and largest locally owned community bank in the Santa Barbara
and Ventura counties in California. Founded in 1975, MB&T offers a
variety of competitive deposit and lending solutions for businesses
and consumers, as well as online services, including mobile
banking and cash management. Its Wealth Management Division
provides full investment management as well as trust services at
all branch office markets. The bank has more than 200 associates
and holds $1.2 billion in assets.

WHY .BANK?

Paul Abramson, MB&T’s Director of Technology, was a key driver in the bank’s
decision to migrate from its MONTECITO.COM to MONTECITO.BANK domain
name. His first exposure to the BANK domain was in 2013 as part of a discussion
about the larger gTLD expansion. Abramson acknowledged that he initially
thought that the .BANK domain was a novelty. However, after researching fTLD
Registry Services’ (fTLD) strategy and value proposition for .BANK, inclusive of
the mandatory verification process and security requirements of the domain,
Abramson recognized the goals were aligned with MB&T’s objectives and brought
the issue to the attention of the MB&T'’s president and CEO, Janet Garufis.
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‘bank BN

.BANK

> simplicity
> affordability
> security

Your Bank's Online Stamp
of Trust. Easier than Ever!




» Communities are served and protected
» Created market differentiators that enhance branding and consumer trust
« Strong renewal rate (~90%)

« Profitability supports expansion of services and global
engagement

 Adoption/usage steadily increasing




“Using a .BANK
domain confirms
that we are looking
out for the security
of our customers
and identifies us as a
proactive leader
in banking and in
our community.”

JOHN KORONA,
PRESIDENT & CEO

www.MansfieldBank.BANK




S Award, Winning. Service.
PR The 2014 Acbert T. Tebben Award
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“Don’t be afraid of the
costs of moving to
INSURANCE as this is
an investment for the
future that is already

— beginning to pay off

for our agency.”

DUSTIN PETERSON,
INSURANCE AGENT

www.Peterson.INSURANCE




Locations | Login | [EEi M Q|

B BROADWAY BANK MY FINANCIAL CENTER: @)

We're here for good: PERSONAL BUSINESS LEARN ABOUT

—GO0D IS— =y
Broadway.Bank | =

We are now Broadway.Bank. This top-level domain, .Bank, provides an additional

layer of security that other domains do not.

= Only verified members of the banking community, that's us, will be able to register a
.Bank domain.

= .BANK domains signify that Broadway Bank is verified, legitimate and committed to
implementing additional security that goes beyond existing standards.

= With additional security measures taken in the verification process, cybercriminals are
identified and denied the right to obtain a .BANK domain.

= The .BANK environment is an enhanced level of security against impostor sites,
giving our customers and business partners peace of mind.

This enhancement will not affect your online banking experience. Our website,
navigation tools and online banking login page remain the same and easily
accessible from our homepage.

You will enjoy the same user-friendly navigation that you have come to expect from the
Broadway Bank website with added security.

www.Broadway.BANK




“Insurance is a
different type of
business now. You
: need to stand out
StreetSmart '\Z,‘ on the internet
Insurance and with our new
STREETSMART.
INSURANCE domain
name, new customers
can easily find us.”

CARLO FERRARA,
VICE PRESIDENT

www.StreetSmart.INSURANCE




“TFB’s desire is that
every customer
has a secure online
banking experience
- and .BANK helps
us do so by signaling
identification and
security when
you log onto our
website.”

CHIP REGISTER,

SVP / CHIEF INFORMATION
OFFICER

TFB The Fauguier Bank

Ardiog ot 0. dhh Mg w e

‘

More Security -

with BANK!

www.TFB.BANK




Shore
Community:
Bank:=ioes

www.ShoreCommunity.BANK




Resources

Craig Schwartz — craig@fTLD.com
o www.fTLD.com

o www.reqister BANK
o www.reqister.INSURANCE

Social Media
— Twitter: @fTLD_Registry

— LinkedIn
 BANK
* INSURANCE

* fILD




Focused on reducing our costs

= Cheaper, faster domain registrations in
.neustar

= Slowly evaluate our domain portfolio
= Reduce defensive registrations

= Avoid costly buybacks for new campaigns

neustar



Focused on reducing our search costs
[:UEE}[_E neustar marketing 4 Q

au Maigg Images Maps Shoppng More Setings Icoks
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10 resulls (038 sacornds)

Next Gen. Marketing Analytics | Adaptive MachineLearning Model
- [32) www conversionloge. com' ~
Tirely, Actiorable. Granular Insights. Simulate & Cplimize Media Spend Fasterd

' Cacy To Use Request A Demo  Data Driven CMO  Cliectve Reparding  Predetive Modelng
NOt US H Highights. Industry Experts, Unvased Resulte, Timely Insghts

Products Request a Demo
Qverview of XC Logic Plattorm Ready 10 See Smarter Atnbution
Awnard-\innng Attnbution Software In Acton’? Gat a Demo Now!

Advanced Marketing Analytics: Neustar MarketShare | Neustar
https.vwww marksting neustar'marksding analyltics « _ U S'
Neustar MarketShare advanced markeung anaktcs will plan your madia spend 10 maxmize business

resuns & prove the contriduton te revenue.
Mulb-louch Attrbubon - Marketng Mix Maedaling - 1Y Measuremen: and ..

Marketing Mix Modeling & Allocation: MarketShare DecisionCloud ...
hitps:Avww marketing neustar'marketing-analybcs/markabng-planning ~

Neustar's marketing me modeing & allocation sclutan crables nsghes & decisions that dnve sales
grawath acrass producss, markets, segments & chamncds

Neustar MarketShare | Linkedin

https.au linkedin.comicompany marketshare «

Leam abcut working at Neustar MarketShare. Join Linkadin today for free. See who you know at
Neustar MarketShare, levarage your professional natwork, and gat hired.
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Using .neustar in our advertising

Connecting People,
Places and Things With
Authoritative Identity

MARKETING.NEUSTAR

neustar



NEUSTAR.BIZ
TO
<ANYTHING>.NEUSTAR

neustar



.heustar

The Outcomes

neustar



Planning for Success

1.

2
3
4.
5

neustar

Communication (Internal and External)
Detailed transition planning

Managing risk is a priority

Execute with speed and commitment

Focus on flexibility and continued
learning post transition




Our Metrics

[ 20 1 22%

Page Views Total Sessions

& 15 & T

Returning Users New Users
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Our Metrics
@“ T2 mp 110% ;ﬁ Ie

Organic Search Traffic Direct Traffic RFI Leads

o 1 12% g 1 15%

Page Depth (>3pgs) Time on Site
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Unleashing
the Power
of a.brand

Sharing the Lessons Learned froMithe Launch of .neustar W_;J "\1 '

A NEUSTAR REGISTRY SOLUTIONS EXCLUSIVE
d

www.launchguide.neustar

heustar.

neustar
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brands o
Report

Everything you nae&i{know about .bf”aﬁfé.g_

www.brandsreport.neustar

neustar.

neustar



MakeWayWorld | D wses e et e s

Top Stones
2008 1= s=t to 0 DUS year in brands, and we're thr
revoiutionizing digs
Read More
"]‘." NnDAa Oranas are comne TH Their “‘r“ &
£ T [
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M k Wa W |d The world’s leading hub What e s brands  <h N . e s
a e y. Or Of .brand informat:on atis a .prana« owcase ews esources 1aeos ats u o,

Jbrand Stats Hub

The best resource for global .brand statistics

Search by Organization name or .brand

or click here to view ALL .brand data

566 39 11,469  20.26

brand TLDs Delegated Countries of Origin .brand Domains Registered Avg. Domains per .brand TLD

View All .brand TLDs View TLDs by Region View Domain Stats View Domains per TLD

neustar






MakeWay.World

The world’s leading hub of
neustar brand information.

Thank You!

@neustartlds




Awareness is growing

e [ was told that “everyone knows about .design” by a .design user from San Francisco

o I 'laughed at her in response
e We all owe prolific marketers like .club a thanks as their general awareness approach has
really had an effect

o When explaining nTLDs to people many have responded, “Oh, like .club”

e The UASG.tech service is a great start but that is pointed at technical adoption rather than
awareness, with nTLD volume/revenue being cited as a shortfall in ICANN budgets we must
remember that our successes are very much linked and increased nTLD awareness 1s perhaps
the only large multiplier we can work towards together

design



INTRODUCING THE ART WORLD'S
EXCLUSIVE DOMAIN

—
- —




The future.....

*More brands will activate their registries, controlling their online
presence from the root of the Internet

-User adoption will continue to grow

*Brands will exploit the greater choice, flexibility and data that a
brand registry provides and adapt their online space to suit their
business and future strategies

*These registry operators will stimulate new ways to utilise the DNS

*More brands will apply to operate their own registries.

Find out more - BRG: dotBrands Trends & Use Cases
15 March, 10:30-12:00 - Room 103 A
(https://61.schedule.icann.org/meetings/641132)

Brand &g:t




Visit www.brandregistrygroup.orqg for more information:

Regist :
.Bra nd roupry Home About The BRG Membership Your dotBrand Policy & Ad

The Brand Registry Group makes effective and positive
changes for dptBrands in the domain name industry.

BRG in Abu Dhabi for ICANN60 Ask The Expert: Marketing Welcome To The BRG
Your dotBrand Internally

The latest news and hiahlights from the A brief video to help you learn more

 (215T !!NTURY FOX)

> » o) 0047249

The Brand Registry Group

Brand &g:t



Success Comes in Different Forms

Long -Term Aims, Not Short -Term Gains

To Serve Registrants & Their Communities



JUDGE
MY PATH
IF YOU HAVEN'T
wALKED MY

JOURNEY

“JUST WALK IN

Do not jud%e o &) kit DIGK GREDORY
s as023 my story by | R 2 >
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